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DECLARATION OF GCG IMPLEMENTATION COMMITMENT OF
THE BOARD OF COMMISSIONERS AND BOARD OF DIRECTORS OF 

PT ELNUSA Tbk

We, the Board of Commissioners and the Board of Directors
PT Elnusa Tbk

Committed to upholding the principles of Good Corporate Governance (GCG) 
as well as implementing the culture and values of AKHLAK (Amanah, Kompeten, 
Harmonis, Adaptive and Collaborative) by all entities of the Company. The 
implementation of GCG is a pillar for us to continue to advance, develop, 
have excellence and competitiveness in carrying out the Company's business 
activities to be able to provide added value for the Company, Shareholders and 
other Stakeholders, in order to realize the Company's Vision and Mission.

We are also committed to implementing internal company policies, complying 
with laws and regulations, complying with and implementing Corporate Ethical 
Standards in order to create the implementation of good corporate governance.

Jakarta, January 2023

President Commissioner President Director

Agus Prabowo John Hisar Simamora





CHAPTER I
INTRODUCTION

5
7TABLE OF CONTENT

DECLARATION OF GCG IMPLEMENTATION COMMITMENT

I.1 BACKGROUND 9
I.2 VISION, MISSION AND CORPORATE VALUES 10
I.3 AIM OF THE CODE OF CONDUCT 11
I.4 BENEFIT 11
I.5 PRINCIPLE OF GOOD CORPORATE GOVERNANCE 12
I.6 TERMS USED 12

II.1 CODE OF CONDUCT 15
II.2 INTEGRITY BEHAVIOR 17
II.3 LAW-ABIDING 18
II.4 ANTI-BRIBERY AND CORRUPTION 18

IV.1 BASIC PRINCIPLES OF IMPLEMENTATION 33
IV.2 IMPLEMENTATION 33
IV.3 REPORTING VIOLATIONS 33
IV.4 SANCTIONS FOR VIOLATIONS 34

II.5 ANTI-FRAUD 19
II.6 CONFLICT OF INTEREST 19
II.7 SPONSORSHIP, GIFTS, MEALS & ENTERTAINMENT 20

II.9 PROFESSIONAL BEHAVIOR OF ELNUSA EMPLOYEES 24

29

35

II.8 RELATIONS WITH GOVERNMENT OFFICIALS OR
II.5 GOVERNMENT AGENCIES 23

CHAPTER II
ELNUSA
WORK ETHICS
AND BUSINESS

CHAPTER III
WHISTLE BLOWING SYSTEM

APPENDIX
STATEMENT OF COMPLIANCE

CHAPTER IV
IMPLEMENTATION
INSTRUCTIONS

TABLE OF CONTENT





CHAPTER I
INTRODUCTION

I.1. BACKGROUND

The importance of implementing Good Corporate Governance (GCG) is a 
necessity at once unavoidable demands in global business development 
and image enhancement Company. GCG is a system as well as a structure 

to give confidence to all interested parties (stakeholders) that the Company is 
managed and supervised for the interests of stakeholders in line with laws and 
regulations and principles of GCG that are generally accepted and will continue 
to be developed according to universal principles.

The company has drafted a Code of Conduct which was ratified for the first time 
in 2008, consisting of Business Ethics, Work Ethics, and Management Behavior 
Ethics. This applies to all elements in the Company's organization and becomes 
the basis for implementing regulatory behavior relationships between workers 
and Company management, fellow workers, consumers, suppliers, sharehold-
ers, stakeholders, government, and society.

The ELNUSA Code of Conduct contains, among other things, the principles of 
GCG, namely transparency, accountability, responsibility, independence, and 
fairness then management of the Company's business by prioritizing business 
ethics and implementing Work Ethics within the Company so that each Compa-
ny can behave, behave, interact and carry out work processes both inside and 
outside the Company.

As a dynamic guideline, the Code of Conduct will continue to be reviewed pe-
riodically and continuously by the dynamics of the business environment that 
occurs. With a shared commitment, the Company will continue to advance, 
develop and excel by its vision and mission which will ultimately provide added 
value to the Company and all Employees in particular based on the values of 
Good Corporate Governance.
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I.2. VISION, MISSION, AND CORPORATE VALUES

Company Vision:
Reputable Energy Service Company, Providing Total Solutions.

Company Mission:
1. Increasing sustainable and profitable business in the domestic and 

international energy industry to meet shareholder expectations.
2. Fulfilling and maintaining customer satisfaction by providing total solutions 

through synergy, Operational Excellence, QHSE, and GCG principles.
3. Improving welfare and developing opportunities for employees.
4. Building harmonious and mutually beneficial relationships with the 

government, partners, and the community.

Company Values:
In order to build uniformity of the Company's Human Resources Core Values, 
the Core Values as referred to in this Guideline must be fully implemented 
without reducing or adding other Core Values to all Company Employees.

The Company's Human Resources Core Values consist of:
1.    Trust

a. Definition: Hold fast to the trust given.
b. Behavior guide:

i. Fulfill promises and commitments;
ii. Be responsible for the tasks, decisions, and actions taken;
iii. Stick to moral and ethical values.

2.    Collaborative
a. Definition: Building synergistic cooperation.
b. Behavior guide:

i. Providing opportunities for various parties to contribute;
ii. Be open to working together to produce added value;
iii. Mobilizing the use of various resources for common goals.

3.     Harmonious
a. Definition: Caring for each other and respecting differences.
b. Behavior guide:

i. Appreciate everyone regardless of their background;
ii. Likes to help others;
iii. Build a conducive work environment.
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4.     Loyalty
a. Definition: Dedicated and prioritizing the interests of the Nation and 

the State.
b. Behavior guide:

i. Maintain the good name of fellow employees, leaders, SOEs, and 
the State;

ii. Willing to make sacrifices to achieve a greater goal;
iii. Obey the leadership as long as it does not conflict with law and 

ethics.
5.     Adaptive

a. Definition: Continue to innovate and be enthusiastic about moving or
        facing change.
b. Panduan perilaku:

i. Quickly adjust to get better;
ii. Continuously make improvements following technological 

developments;
iii. Act proactively.

6.     Competent
a. Definition: Continue to learn and develop capabilities.
b. Behavior guide:

i. Increase self-competence to respond to ever-changing challenges;
ii. Help others learn;
iii. Completing tasks of the highest quality.

I.3. AIM OF THE CODE OF CONDUCT

1. As a practical guide and code of conduct for all Elnusa Employees 
which must be obeyed in interacting with all parties to develop good 
relations between the Company, employees, and stakeholders.

2. Identify values, principles, and ethical standards that are aligned with 
the Vision and Mission.

3. Realizing good behavior by ethical standards that apply to all 
employees.

I.4. BENEFIT

This Code of Conduct serves as a guide for:
a. Elnusa employees;
b. External Parties acting for and on behalf of Elnusa;
c. Elnusa and all Subsidiary entities;
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d. Partners who work with Elnusa.

I.5. PRINCIPLES OF GOOD CORPORATE GOVERNANCE

1. Tranparency
The company guarantees the disclosure of material and relevant information 
regarding performance, financial condition, and other information in a 
clear, adequate, and timely manner and is easily accessible to stakeholders 
by their rights. This principle does not reduce the Company's obligation to 
protect the Company’s confidential information by applicable regulations.

2. Accountability
Ensuring clarity of functions, implementation, and accountability of each 
Company Organ that enables the effective management of the Company.

3. Responsibility
Ensuring conformity in carrying out business activities based on sound 
corporate principles, fulfilling obligations to the Government by applicable 
laws and regulations, cooperating actively for mutual benefits, and trying 
to be able to make a real contribution to society.

4. Independence
Ensure professional management of the Company without conflict of 
interest and influence/pressure from any party that is not by applicable 
laws and regulations and the principles of corporate governance.

5. Fairness
Ensuring fair and equal treatment in fulfilling the rights of stakeholders 
based on applicable laws and regulations.

I.6. TERMS USED

The terms used in this Ethical Standard, unless stated otherwise, have the 
following meanings:
1. Subsidiary is a business entity in the form of a Limited Liability Company 

or other forms similar to a Limited Liability Company, in which the 
Company's share ownership is more than 50% of the shares issued by 
the Subsidiary;

2. The Board of Commissioners is an organ of the Company whose duty 
is to carry out general and/or special supervision by the articles of 
association and to provide advice to the Board of Directors on the 
management and management of the Company;

3. The Board of Directors is all Directors of the Company and its 
Subsidiaries who act as a single Board (Board);
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4. Ethics is a set of unwritten norms or values believed by a community 
group as a standard of behavior for the group based on laws and 
regulations and business ethics.

5. Business Ethics is a standard of business behavior carried out by the 
Company as a business entity in interacting and dealing with both 
internal and external stakeholders;

6. Good Corporate Governance, is a Corporate Governance system 
to regulate and control the Company to create added value for all 
stakeholders.

7. Anti-Bribery, Ethics & GCG Compliance Function (FUKAPEG abbreviation 
in Indonesia) is a function that is given the task, responsibility, and 
authority in implementing the Company's Ethical Standards and the 
Company's Anti-Bribery Management System.

8. Elnusa Employees are all employees who work within the Company, 
consisting of Elnusa workers and third-party workers.

9. Management is the Board of Directors and officials 1 (one) level below 
the Board of Directors who assist in managing the Company;

10. Company Organs, are the General Meeting of Shareholders (GMS), the 
Board of Commissioners, and the Board of Directors;

11. Providers are Elnusa employees and/or Third Parties who provide 
sponsorship, gifts/souvenirs, and/or entertainment.

12. Recipients are Elnusa Employees who receive sponsorship, gifts/
souvenirs, and/or entertainment

13. The Company with a capital letter C, is PT Elnusa Tbk, while a company 
or company with a lowercase letter p refers to companies in general.

14. Third Parties are individuals and/or legal entities that have or do not 
have a business relationship with the Company, including but not 
limited to vendors, suppliers, dealers, agents, bank counterparts, or 
partners of Third Parties.

15. Sponsorship is an activity of funding and/or giving goods to sponsor 
applicants related to activities that will be carried out as an effort to 
build a good image of the Company. Sponsorship strategies and policies 
are based on the interests and policies set by the Company.

16. Stakeholders are parties who have an interest in the Company, including 
Employees, Business Partners, Government, and Communities around 
the Company's environment.

17. Bribe/bribery is the act of giving gifts and the like which are given to 
someone to do or not do something in their position, which is contrary 
to their obligations and the provisions of the law in force, to benefit 
oneself, family, or group.
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CHAPTER II
ELNUSA’S WORK ETHICS AND BUSINESS

II.1. CODE OF CONDUCT

The company is committed to the highest standards of ethics and business 
conduct. This includes the Company's relationships with customers, 
suppliers, shareholders, and investors, the communities in which the 

Company operates, as well as between employees at all levels of the Company's 
organization. Each work unit and Subsidiary within the scope of the Elnusa 
Group must operate by policies and procedures that are consistent with the 
values in this Code of Conduct.

The company will not tolerate matters related to integrity. Therefore, several 
critical aspects that are deemed necessary to be regulated in the Company's 
Ethical Standards as a guideline for behavior in dealing with stakeholders, both 
internal and external, include the following matters:
1.     Relations with workers

a. The company will treat workers fairly and carry out employment 
practices based on equal opportunities for all workers.

b. The Company will respect Workers' interests in terms of personal 
confidentiality and treat Employees with respect and value.

c. The company is committed to providing safe and healthy working 
conditions, as well as an atmosphere of open communication for all 
employees.

2.     Relations with customers
a. The company will provide high quality and value, competitive prices, 

and honest transactions to users of products and services.
b. The company will do business with customers by applicable laws and 

ethics.
c. The company will guarantee the confidentiality of customer 

information unless the regulations require or allow disclosure of the 
confidentiality of customer information, or the customer has given his 
consent beforehand.

3.    Relationship with Suppliers
a. The Company will do business fairly with Suppliers and Partners.
b. The company will maintain the highest standards in its business 
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relationships with suppliers. The company will appoint suppliers who 
carry out their business by the values and standards that the company 
carries out.

c. The company will always try to establish good cooperation with 
Suppliers by committing to safety standards and compliance ethics.

4.     Relations with Competitors
a. The Company's business will be operated by this Code of Conduct. 

Companies will compete vigorously but honestly.
b. In dealing with all business competitors, disclosure of confidential 

information is strictly prohibited.

5.     Relations with Regulators
a. The company will comply with all applicable laws, regulations, and 

terms and conditions in Indonesia and in every region where the 
company operates. This includes the prohibition of bribery and 
complying with applicable Corruption Laws and related regulations.

b. The company will always build trust, respect, and mutual understanding 
with the government and regulators by always maintaining an open 
and constructive relationship with regulators.

6.    Relations with the surrounding community and Social Responsibility
a. The company will become a good corporate member (responsible 

corporate member) towards the communities where the company 
operates.

b. The company will try its best to assist in efforts to improve the welfare 
of the community, by protecting natural resources, by encouraging 
workers' participation in social and charitable affairs, through the 
development of Corporate Social Responsibility programs.

7.     Relations with Investors and Shareholders
a. The company will work to provide maximum return on capital to 

shareholders and investors.
b. The Company will protect the investment value invested through 

prudent management of Company resources and by meeting the 
highest standards of legal and ethical behavior in all operational and 
business aspects.

8.     Relations with Creditors
a. The process of selecting creditors is carried out for the benefit and 
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development of the Company's business.
b. The Company makes loans with creditors officially and has a good 

reputation, and does not have a conflict of interest with the company.
c. The Company is committed to fulfilling creditors' rights by company 

policies and applicable regulations or agreements reached by both 
parties.

d. The company always provides information that is actual and 
accountable and refers to the information disclosure policy that applies 
to the company.

9.     Relations with Subsidiaries and Joint Venture Companies
In order to run and develop the business, the Company can form a 
subsidiary company or work together to form a joint venture. Relationships 
with subsidiaries and joint ventures are carried out to build synergies and 
a better image as well as improve performance and provide added value 
to the Company.

10.   Relations with the Mass Media
The mass media is a partner as well as a liaison to reach out to the public 
in enhancing the Company's reputation and image. To maintain this, the 
Company always provides accurate and accountable information to the 
public.

11. Relations with Health, Safety, Security & Environment (HSSE).
The Company believes that the safety of human life has the highest priority 
in any action taken by the company. Creating a safe and healthy workplace 
to prevent accidents, injuries and disease outbreaks in the workplace is a 
shared responsibility.

II.2. INTEGRITY BEHAVIOR

DO:
Every Elnusa Employee, both individually and in groups, must always uphold 
integrity in carrying out daily activities both with internal and external parties. 
The company will not tolerate any violation of integrity that occurs.

Types of Integrity Violations:
1. Charges without legal basis.
2. Penipuan.
3. Fraud.



4. Forgery of documents.
5. Intended loss of documents.
6. Fictitious transactions.
7. Blackmail.
8. Conspiracy.
9. Committing fraud by not recording, hiding data, and making incorrect/

incorrect records of Company resources intentionally resulting in 
incomplete, misleading, and unlawful information.

AVOID/DON'T :
1. Using Company’s property for the benefit and/or benefit of personal/other 

parties.
2. Embezzlement and/or misappropriation of Company assets or Third-Party 

assets.
3. Taking careless and/or intended actions that cause damage to the 

Company's property, including objects entrusted to it.

II.3. LAW-ABIDING

DO:
Elnusa employees must comply with applicable laws and regulations as well as 
regulations and policies set by the Company.

AVOID/DON'T:
1. Actions that do not comply with laws and regulations that result in losses 

(operations).
2. Negligence in the implementation of policies and procedures that it has 

the potential to harm the Company.
3. Persuading and provoking leaders, colleagues, or subordinates to do 

something that is against the law.
4. Doing negligence that causes losses to the Company.
5. Negligence in the implementation of policies and procedures that it has 

the potential to harm the Company.
6. Persuading and provoking leaders, colleagues, or subordinates to do 

something that is against the law.

II.4. ANTI-BRIBERY AND CORRUPTION

AVOID/DON'T:
1. Offer, give, solicit or receive directly or indirectly all forms of bribes, 
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gratuities that violate regulations, or any payment that constitutes an act 
of corruption to or from a person, whether private employee or individual, 
civil servant, and state administrator, or any institution including state 
agencies or institutions, State-Owned Enterprises, private companies, and 
any social organizations.

2. Make indirect payments for bribes or other acts that constitute acts of 
corruption that may be carried out through vendors such as consultants, 
work partners, attorneys, or agents acting on behalf of the Company with 
or without authorization from the Company.

3. Make payments to guarantee or speed up the process or what is commonly 
referred to as facilitation payments.

II.5. ANTI-FRAUD

AVOID/DON'T:
The Company does not tolerate any form of fraud (including to or from Business 
Partners, Employees, or Government Officials) including but not limited to:
1. Cheating.
2. Corruption.
3. Fraud.
4. Assets embezzlement.
5. Secret leaks.

The anti-fraud strategy, which is implemented in the form of a fraud control 
system, has 4 (four) pillars, as follows:
1. Prevention.
2. Detection.
3. Investigation and Reporting.
4. Monitoring, Evaluation, and Follow-up.

II.6. CONFLICT OF INTEREST

Elnusa employees are responsible for ensuring that personal interests outside of 
work do not interfere with their obligations to the Company. Elnusa employees 
are required to immediately inform the Company if there are conditions that 
have the potential for a conflict of interest to occur, either between themselves 
and the Company or with other third parties. Elnusa employees who have a 
conflict of interest with the Company are prohibited from being involved in 
the decision-making process or carrying out activities related to their position.
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Sources of Causes of Conflict of Interest:
1. Have multiple positions;
2. Have affiliated relationships either by blood or by marriage and employment 

with Competitors, customers or suppliers/vendors, and government 
officials who are personal in nature;

3. Have a close relationship with fellow employees in the Company which can 
influence decisions such as salary, performance appraisal, and promotions;

4. Giving and receiving gifts and or entertainment in a broad sense;
5. There is a personal interest.

Implementation
1. Include provisions regarding conflicts of interest as part of the Company's 

Code of Conduct.
2. Convey information related to this provision in socialization to all workers 

and third parties regularly.
3. Members of the Board of Commissioners and Board of Directors must 

submit a special list and list of affiliations to be published in the annual 
report and the Company's website.

4. If there is a potential or condition of a conflict of interest, whether regulated 
or not contained / not regulated in this provision, the Elnusa employees 
are required to make a Conflict-of-Interest Statement for this condition 
accompanied by an explanation submitted to the direct superior or local 
highest leadership and third parties when needed. The detailed process 
regarding the conflict-of-interest handling process refers to the applicable 
procedures.

II.7. SPONSORSHIP, GIFTS, MEALS, AND ENTERTAINMENT

1. Sponsorship Management
Corporate Sponsorship Management is the provision of funds as a form of 
Company support for activities or programs organized by stakeholders by 
obtaining certain counter-achievement or compensation or benefits for the 
Company.

2. Sponsorships Grant
The criteria for granting sponsorship can be considered based on the assessment 
of the following indicators:

a. The type of activity is by the brand strategy or Company policy in the 
current year.

b. Good publications (print, digital and electronic media).
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c. The activities organized are by the Company's business.
d. The target audience for the activity is the main stakeholder of the 

Company.
e. Credibility of organizing activities.
f. Preferably have a media partner.
g. Can improve the image and reputation of Elnusa. 

For detailed information regarding sponsorship management procedures, refer 
to Sponsorship Procedures.

3.    Gift Acceptance
Elnusa employees who receive gifts from outsiders, whenever possible, should 
be immediately returned to the giver with good politeness norms. Elnusa 
employees can receive gifts from any other party in the context of Company 
promotions, signs of gratitude, and souvenirs that are not intended as bribes 
and meet the following criteria:

a. There is a logo/name of the company/providing party.
b. Gift acceptance is by the value limit set in the Signature Authorization 

Matrix (SAM).
c. These gifts are not in the form of cash/cash and are equivalent to cash 

(e.g. vouchers, gold bars, price discounts, electronic money, etc.).
d. Obtained from official activities such as meetings, seminars, workshops, 

conferences, training, or other similar activities that are generally 
applicable in the form of seminar kits, certificates, and plaques/
souvenirs.

e. In the form of business entertainment/sports activities/training/
compliments provided for legitimate Company purposes, for example, 
to improve relationships with customers or suppliers, with the 
following conditions:
i. Intended for the benefit of the Company and not addressed to an 

individual employee.
ii. In connection with a legitimate business purpose (e.g., 

accompanying a customer/supplier to an event according to 
company requirements) such as a business banquet, sporting 
event, arts event, or equivalent.

iii. Be held in an appropriate and appropriate place of business/event 
context.

iv. Such entertainment is not seen as excessive in the context of the 
business event.
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v. Compliments given by work partners have been stated in the 
contract or mutually agreed upon for the benefit of the Company.

f. For the type of receiving gifts that are personal or not related to official 
duties, this will be further regulated in the Procedure for accepting 
gifts and entertainment.

g. Detailed information regarding the procedure for accepting gifts, refer 
to the Procedure for accepting gifts and entertainment.

4.    Gift Giving
Elnusa employees who plan to provide gifts or entertainment (entertainment), 
must first fill out the Gift and Entertainment Giving Report Form and submit it 
to the Corporate Secretary Function.

The limitations and requirements regarding the provision of gifts and/or 
entertainment are as follows:

a. Provision of goods and/or entertainment is carried out with a value 
limit according to the authority in the Signature Authorization Matrix 
(SAM).

b. For the provision of entertainment in the form of banquets, it is 
held with a value limit according to the authority in the Signature 
Authorization Matrix (SAM). Especially for the provision of 
entertainment (entertainment) in the form of banquets, it is permitted 
to use the mechanism of using the Imprest Fund.

c. For banquets accompanied by other entertainment activities, it is still 
obligatory to submit a Gift and Entertainment Report Form.

d. The Prospective Recipient is legally permitted to receive the gift 
(paying attention to the internal policy of the prospective Recipient's 
company);

e. In the form of promotional items or souvenirs with the following 
provisions:
i. Not in the form of cash/cash, or vouchers, this is excluded for 

providing compensation for services provided by the Company 
(eg as a resource person/speaker at a Company event). Other 
gifts, such as assistance or grants for small business development 
activities, donations for social and religious activities (CSR), training, 
sponsorship, and other forms of assistance aimed at maintaining 
relationships with customers by applicable procedures;

ii. There is a logo/company name of PT Elnusa Tbk;
iii. Does not result in a conflict of interest/violation of laws and 

regulations/policy of the giver and recipient company;
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iv. Does not affect the Company's reputation;
v. Intended for legitimate business interests and does not create the 

appearance of impropriety.
vi. For those in the form of travel accommodation and transportation 

for Client needs such as airplane tickets, trains, lodging/hotel 
accommodations, and others, a mechanism for submitting ticket 
orders can be made through the General Affair Function by first 
submitting an approval for the Gift and Entertainment Report 
Form.

vii. Held in a proper and appropriate place of business/event context;
viii. The gifts/entertainment provided are not in the form of alcoholic 

beverages and cigarettes by the Company's HSSE policy.
ix. Sports activities and the giving of goods are required to be 

attached to a Gift and Entertainment Giving Report Form and must 
be submitted before the activity is carried out.

x. Giving to colleagues that are not in the form of money or other 
means of exchange and not related to work is carried out by the 
value limit set in the Signature Authorization Matrix (SAM).

xi. Giving gifts to external parties who have retired can be given within 
a maximum period of 6 (six) months from the effective retirement 
period;

f.  Detailed information regarding the procedure for receiving and giving 
    gifts, can be read in the Procedure for Accepting and Giving Gifts.

II.8. RELATIONS WITH GOVERNMENT OFFICIALS OR GOVERNMENT
        AGENCIES

DO:
The Company's relationship with Government Officials or Government 
Institutions is based on a commitment to maintaining good relations. This 
relationship is carried out with consideration for the interests of the Company 
without violating legal provisions.

Government hosting may only be performed in connection with the Company's 
legitimate business purposes. It is not carried out by giving benefits that benefit 
the government official's self, nor is it carried out in certain ways to influence 
decisions that are the authority of the mentioned government institution or 
official.
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AVOID/DON'T:
Perusahaan tidak akan melakukan pemberian uang/ fasilitas/ hadiah atau janji 
kepada petugas pemerintahan atau lembaga pemerintah dalam hal apapun, 
kecuali sebagai bentuk kompensasi sebagai narasumber atau pembicara dalam 
suatu acara resmi Perusahaan ataupun sebagai bentuk penggantian biaya 
perjalanan dinas untuk kepentingan Perusahaan yang semua itu didasarkan 
dengan surat tugas dari masing-masing instansi sesuai dengan peraturan yang 
berlaku.

II.9. PROFESSIONAL BEHAVIOR OF ELNUSA EMPLOYEES

1.    Professional Work Attitudes
In an effort to achieve the company's goals and achieve the company's 
vision and mission, Elnusa employees are required to do their work 
professionally. Therefore, in interacting with colleagues, they are required 
to behave according to company values by implementing moral values.
Leader Responsibilities:
a. Being a role model (role model) that is good in action, saying words, 

and being fair and open with subordinates by the principles of GCG.
b. Supports ethical and GCG programs in the company.
c. Do not take advantage of positions or positions for personal, group, or 

other parties.
d. Has high integrity, loyalty, and dedication to the interests and progress 

of the company.
e. Do not take advantage of positions or positions for personal, group, or 

other parties.
Subordinate Responsibilities:
a. Be respectful and polite to superiors and loyal to the company in 

carrying out the tasks given.
b. Do not take actions that are beyond their authority.
c. Interact with fellow workers or superiors by prioritizing the interests of 

the company above personal or group interests.
d. Comply with the rules and conditions contained in company regulations.

2.   Always Do an Ethics Test when Faced with a Dilemmatic Situation
If Elnusa employees are faced with a situation where doubts arise about 
whether the actions taken are correct and what decisions must be taken, 
they can be consulted with the Worker's Direct Supervisor or carried out by 
answering the following questions:
a. Is this action legal under Company laws and regulations?
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b. Is this action consistent with Company policy?
c. What do other people think about this?
d. Does this action make Elnusa Officers unable to act independently?

3.    Dare to Express Problems
If you see a problem that has the potential to become a deviation or 
violation, Elnusa employees must have the courage to report it. Elnusa 
employees must have the courage to make corrections to violations/
irregularities by reporting them through the applicable whistleblowing 
system mechanism.

4.    Avoiding Discrimination
The company respects the existence of all Elnusa employees as Human 
Resources. The company also creates a fair, respectful, polite, and open 
work environment. The company will not allow any form of discrimination 
against fellow workers related to ethnicity, race, nationality, religion, 
gender, age, or physical condition.

5.    Equal Career Opportunity
The company is committed to creating equal career opportunities and fair 
treatment for all Elnusa employees, which are important aspects of the 
company's success.

6.    Narcotics and illegal drugs Free
Elnusa employees are required to be free from drug abuse, including the 
use, possession, distribution, and trading of Narcotics and illegal drugs 
which can lead to potential work accidents, poor work morale, and damage 
the reputation of the Company.

7.    Respect Each Other
Elnusa employees must respect each other both internally and externally 
regardless of who the person is and what position they have. Elnusa 
employees are prohibited from carrying out actions that include:
a. Immoral acts, including being indecent, harassing or sexually harassing 

colleagues, superiors, subordinates, or Company leaders and their 
families.

b. Humiliation, either in the form of actions or the use of words.
c. Attacking and abusing colleagues, subordinates, superiors, or the 

leadership of the Company either directly or indirectly.
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d. Memfitnah, menjelek-jelekan pihak lain dalam rangka menghindari 
tanggung jawab dan melimpahkan kesalahan.

e. Pelecehan dan kekerasan yang dilakukan tidak harus terjadi atau tidak 
terbatas hanya di dalam lingkungan Perusahaan karena ini merupakan 
tindakan yang melanggar hukum peraturan perundang-undangan yang 
berlaku.

8.   Political Activity
Elnusa employees are allowed to be able to channel their aspirations into 
the political field. However, there are several limitations regarding this:
a. Do not provide funds, donations, or other assistance in any form, 

including the use of facilities and infrastructure owned by the Company 
for the activities of political parties or organizations affiliated with 
political parties.

b. Not registered as a political party functionary/administrator or 
registered as a candidate for a member of the legislature.

c. Does not participate in election campaigns, or regional elections and/
or become campaign executors during working hours.

9.    Keeping Company’s Secret
Elnusa employees are required to maintain the confidentiality of all 
Company confidential information obtained while working as the Board 
of Commissioners, Directors, and Company Employees. Confidential 
information is non-public information that has not been disclosed or has 
not been made available to the public.

10. Maintaining the Company's Image
The corporate image that has been formed through the Company's 
values and culture is the foundation for Elnusa employees and must be 
maintained in carrying out their daily activities, especially in interacting 
with stakeholders.

11. Decision Making
Decision-making in daily work must be ensured that it is a correct decision 
and based on the interests of the Company. It is hoped that Elnusa 
employees will have an open attitude and respect dissenting opinions in 
making a decision.

26







CHAPTER III
WHISTLE BLOWING SYSTEM

The Company implements a Whistle Blowing System (WBS) mechanism 
to facilitate the form of submitting reports on violations of the Code of 
Conduct implementation. The implementation of the WBS is important 

to create a conducive working climate, maintain the Company's image, 
reduce Company losses, facilitate management to handle reported violations 
effectively, and ensure the safety of reporters by maintaining the confidentiality 
of the reporters' identities and building policies and infrastructure to protect 
them.

WBS is aimed at reporting suspected violations of law, as follows:
1.  Fraud (cheating);
2.   Corruption/embezzlement;
3.   Theft;
4.   Bribery;
5.   Conflict of interest;
6.   Immoral acts;
7.   Violating the law and Company Regulations.

To be implemented effectively, the Company continuously socializes the WBS 
mechanism through various Company internal media as well as outreach to all 
employees. 

WBS reporting can be done by telephone, email, or written letter at the 
following address:

Telephone : 021-78830850 ext 1651
WBS Center : https://www.whistleblower.elnusa.co.id
e-mail  : tim.wbs@elnusa.co.id
Letter Address : PT Elnusa Tbk WBS Team, Graha Elnusa 16th floor
    Jl. TB Simatupang kav 1B South Jakarta
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The reporting mechanism must pay attention to several things:
1. Reporting can be done anonymously or equipped with the identity of 

the reporter by providing recommendations or initial evidence of alleged 
transgression practices.

2. The complainant can limit the identification of identity of the person 
concerned by still including evidence relating to the temporary alleged 
violation of the practice.

3. No penalty will be imposed on the reporting party if the violation is proven 
to have occurred. If the person concerned is also involved in a violation, 
the report submitted can be considered to reduce/eliminate punishment.

4. Confidentiality of the reporter will be maintained unless the disclosure is 
necessary in connection with an investigation conducted by an authorized 
party or necessary to defend the Company’s position before the law.

5. The above mechanism is not intended to raise personal complaints.
6. In terms of the employee is proven aware of a violation or attempted 

violation which is considered to have a significant impact on the Company 
and does not report the incident to the Board of the GCG Committee, it can 
be considered as having committed a violation with the same seriousness 
as the violator.
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CHAPTER IV
INSTRUCTION OF IMPLEMENTATION

IV.1.  BASIC PRINCIPLES OF IMPLEMENTATION OF ETHICAL STANDARDS

1. This Code of Conduct applies to all Elnusa employees without exception.
2. The Main Director is responsible for implementing corporate governance, 

including ensuring the understanding and implementation of the Code of 
Conduct by all Elnusa employees.

3. Employees can ask questions regarding matters in this Code of Conduct 
that are doubtful and has not been properly understood to their respective 
superiors and/or to the Corporate Secretary, ext: 1623.

IV.2.   IMPLEMENTATION

Implementation is an important stage of implementing the Code of Conduct. 
The company is committed to implementing the Code of Conduct effectively 
and thoroughly by taking into account the following matters:
1. Build commitment to all Partners related to the Company.
2. Disseminate the Code of Conduct in the employee orientation program 

by the program organized by ELNUSA and refresh it periodically for all 
workers.

3. Linking the application of ethics as an integral part of business practices 
and performance appraisal of all employees.

4. Develop a Code of Conduct and if necessary, elaborate further on various 
Company Policies and Regulations.

IV.3.  REPORTING VIOLATIONS

Reports on violations of ethical standards can be submitted to the Corporate 
Secretary through the Whistle Blowing System mechanism that was previously 
submitted.
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IV.4.  SANCTIONS FOR VIOLATIONS

1. The application of sanctions for violations of the Code of Conduct is 
regulated and refers to the Company Regulations.

2. All Elnusa employees are asked to inform as soon as possible if there is a 
violation or if there is an allegation of a violation of ethical standards in the 
work environment.

3. FUKAPEG has the authority to declare whether or not there has been a 
violation of the Code of Conduct.

4. Any proven violation of the Code of Conduct will be sanctioned by the 
Human Capital Function by Company Regulations.
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APPENDIX
STATEMENT OF COMPLIANCE TO

THE CODE OF CONDUCT AND INTEGRITY PACT

Bersama ini saya yang bertandatangan di bawah ini:

NIK  : ……………………………………………
Jabatan  : ……………………………………………

Dengan ini menyatakan:

Bahwa saya telah membaca, memahami dan berjanji akan melaksanakan seluruh norma-norma 

Melaksanakan dengan sungguh-sungguh dan penuh komitmen dalam mewujudkan prinsip-
prinsip GCG (transparansi, akuntabilitas, responsibilitas, independensi dan fairness) serta 

Menjunjung dan menjaga nama baik PT Elnusa Tbk serta merahasiakan segala informasi yang 

Melaporkan kepada pejabat yang berwenang sesuai dengan mekanisme Whistleblowing System 

Menerima sanksi berdasarkan ketentuan peraturan yang berlaku apabila saya melakukan 

           Mengetahui,                   
               Atasan Langsung                          Pekerja



PT Elnusa Tbk
Graha Elnusa 16th Floor
Jl. T.B. Simatupang Kav. 1B
Jakarta 12560, Indonesia
Tel. +62 21-78830850 (Hunting)
Fax. +62 21-78830907
corporate@elnusa.co.id
www.elnusa.co.id


